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Opportunities and risks online
Content: 

Child as recipient

Contact: 

Child as participant

Conduct: 

child as actor
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Education learning 

and digital literacy

Educational resources Contact with others who 

share oneôs interests

Self-initiated or 

collaborative learning

Participation and 

civic engagement

Global information Exchange among interest 

groups

Concrete forms of 

civic engagement

Creativity and self-

expression

Diversity of resources Being invited/ inspired to 

create or participate

User-generated 

content creation

Identity and social 

connection

Advice (personal/ 

health/sexual etc)

Social networking, shared 

experiences with others

Expression of identity
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Commercial Advertising, spam, 

sponsorship

Tracking/ harvesting 

personal info

Gambling, illegal 

downloads, hacking

Aggressive Violent/ gruesome/ 

hateful content

Being bullied, harassed or 

stalked

Bullying or harassing 

another 

Sexual Pornographic/harmful 

sexual content

Meeting strangers, being 

groomed

Creating/ uploading 

pornographic material

Values Racist, biased info/ 

advice (e.g. drugs)

Self-harm, unwelcome 

persuasion

Providing advice e.g. 

suicide/ pro-anorexia
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Media 
environment

Mediation by parents, teachers and peers

Online activities of children

Usage Attitudes 
and skills

Risks and 
opportunities

Access

SES/inequality

Gender

Age

Individual level of analysis

ICT regulation Educational 
system

Attitudes 
and values

Public 
discourse

Country level of analysis



Children online 6 -17 years 

Eurobarometer surveys, 2005/2008
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After their closest relatives, TV, radio, newspapers and magazines are the second 
most influent source of information on children and the internet, selected by 62% 
of the parents  (Eurobarometer 2008)

A comparative study in 13 quality papers (October-November 2007)

Childrenandinternet in the news



334 items, 549 references

On Risks

Å70% of the items

ÅAggressive and sexual 
behaviour received 46% 
and 34% respectively

ÅLess coverage on :

ïPotential harmful moral 
and ideological 
consequences of the 
internet (18%)

ïOnline commercial risks 
(15%) 

ïInternet addiction (3%)

On Opportunities

Å30% of the items

ÅMostly presented in 
economic terms

ÅBenefits for social identity 
and relationships (15%)

ÅEducational opportunities, 

civic participation and 
creativity  (<10%)



Uses in private spaces

Å Personalised access (and mobile platforms) make for privatised use

Eurobarometer 248, 2008



Portugal

ÅRecent adoption of the 
internet; Households 
with children lead; 
children overpass their 
parents  in the access



Digital generational gap in Portugal

Focus on children/young people from lower status homes

Graph ïIndividuals 10-74 who use computer, Internet and mobile phone, by age scale, 2008 (%)

Computer Internet Mobile phoneSource: INE, 2009


